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MEMORANDUM
To: Management of Getty Images
From: 
Cc:
Date: October 18, 2019
Subject: Getty images licensing and monetization Issues
              It has come to my attention that Getty is embracing the noncommercial way to promote its services by spreading free images via various channels, especially via social networking sites. The management of Getty Images is perplexed whether to continue with a proposed plan of getting rid of the watermarks from their embeddable images. Getty Images is tired of tracking what is been shared across the internet because there is speculation that Getty Images has jumped ship and because of “it can’t beat them”, therefore, considered joining them and capitalize on that. Getty Images intention of making their collection of image free would later on need change because the policy has somewhat overlooked copyrighting because it’s expensive, exhausting and maybe not worth the course. Getty Images should be asking is sharing the images short of license a problem or is it an opportunity which it should exploit. I am aware getting images is finding copyright a bit challenging with the advent of social media. To some degree getting images has given in how the copyright law cites because there are questions that who owns the photograph. Is it the person in the photo? The person who posted the photo or the photographer? Because either of them can own the photograph.
               Getty Images should aware of what they post or write to avoid trademark, copyright and libel concerns because once they post images on social media they sign an agreement with the social networking site to use the photo without remuneration. This is possible because Getty images signed up with the social network by assenting to terms and privacy terms. Getty Images should protect its images from social media platforms by reading their terms of services because the regal ramifications in each social networking site are discrete. Other than the footer at the bottom of the picture with a photo credit and a link back to Getty Images licensing page a copyright statement should be included. Getty Images should look for possible violations, observe vigilance and be prompt to file lawsuits.
[bookmark: _GoBack]               Getty Images should customize its images to give an impressive theme that will brand the photographs accordingly. Artificial intelligence will help people pick photos based on their text and content. Artificial intelligence will provide a human-driven process whereby publishers will have access to custom filters only. Getty images ought to initiate direct donations also known as online tip option that allows viewers to donate money via PayPal for a job well done. The donation is depended on goodwill for people who will like the images.  Getty Images should satisfy their customers first before considering more proceeds. The online presence shouldn’t overpower the viewer at any cost. Getty Images can think of add-on by introducing affiliate links which will stand in for sponsorship programs and adverts. The concept involves linking the website to the seller selling a product which Getty images customers might have interest in .once they buy the item, Getty image will make money in the process. Getty image should think of lead generation strategies for monetization as is it tries to make the best out of its social networking sites. The processes include embracing email marketing a, blogging regularly, come up with great offers, post relentlessly on social platforms and get hands-on networking because one user joins the Getty image audience on the social networking sites s/he become a prospective client who can be converted to customers. This process will employ various marketing approaches which will capture leads. As a result, Getty images social media platform with lead generation will succeed because sales will consider value.
 
 
 
 
 
 

